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Lindbergh Schools

About Lindbergh Schools
● Located in Suburban South St. Louis County

● More than 7,600 students, grades Pre-K through 12

● 12 campuses: 

○ 1 high school
○ 2 middle schools
○ 6 elementary schools
○ 1 elementary gifted education center
○ 2 early childhood education centers

● 8 National Schools of Character

● 6 National Blue Ribbon Schools of Excellence
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Year Percent Amount Description
1984 69.57 $4.50M Proposition 1984 (Auditorium)
1995 60.10 $25.00M Prop-R 1995 (Additions and Improvements)
2000 78.35 $9.50M Prop-R 2000 (Renovations)
2002 49.81 $14.10M Prop-L 2002 (LHS Pool)
2003 57.67 $14.10M Prop-4 2003 (LHS Pool & Others)
2005 41.24 Fail Prop-A 2005 (Tax Levy $0.65)
2006 69.47 $32.00M Prop-R 2006 (Sappington, Kennerly additions)

2008 72.40 $31.00M Prop-R 2008 (Concord, ECE, Middle School 
changes; Long, Crestwood additions)

2009 65.75 Pass Prop-L 2009 (Prop-C Waiver)
2010 53.69 Pass Prop-L 2010 (Tax Levy $0.65)
2014 65.46 $34.04M Prop-G 2014 (Dressel & LHS)

2019 77.83 $105.00M Prop-R 2019 (LHS / Safe Entries)

2024 70.33 $150.00M Prop R 2024 (Truman renovations; Crestwood, 
Long and Kennerly gyms; Farmers Club STEM 
Center)

Lindbergh Ballot Issue History
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What is Prop R?
Prop R is a $150 million no-tax-rate-increase bond 
issue proposal to meet the following needs:

● Safety and traffic upgrades districtwide
● Facility equity across elementary schools
● Much needed middle school renovations
● PK-12 agricultural STEM learning center on the 

Concord Farmers Club site.

Every school. Every student.
For informational purposes only.  
Paid for by Lindbergh Schools, 9350 Sappington Road, St. Louis, MO 63126; 
Dr. Tony Lake, Superintendent of Schools
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Together, 
we are investing 
in the safety 
and success 
of every student.

For informational purposes only. 
Paid for by Lindbergh Schools, 9350 Sappington Road, St. Louis, MO 63126; 
Dr. Tony Lake, Superintendent of Schools
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Elements of a Successful Campaign
1. Be transparent

2. Tell your story early and often

3. Touch every building

4. Connect your work to community priorities (safety)

5. Align informational and advocacy campaigns

6. Create a Campaign Summary Report
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SHOW and TELL
Leverage Informational Communication 

1. District printed newsletter

2. Informational postcard

3. Videos and photos

4. Social media

5. Website

6. Public meetings

7. Consistent branding
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SHOW and TELL:
Leverage Informational 
Communication 
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SHOW and TELL: Presentations

Prop R Informational Presentation

● Master copy was adaptable for 
various audiences

● Show benefits of Prop R 2019 
investment

● Photos, photos, photos

● Answer “What will happen if Prop 
R passes/does not pass?”

● Include financial information

● “Please vote” message 

https://docs.google.com/presentation/d/1tk9rzm0Ti0sQ2br0vlIWUWEzkgETbdck2tKxhU8QWjs/edit?usp=sharing
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SHOW and TELL: Videos
● Reimagine, Reinvest, Renew

○ Three 1:30-2 minute informational 
videos

● Highlighted three priorities of campaign

● Photos and videos used captured in 
advance

● Videos released strategically on our social 
media channels

● Vote Yes campaign created separate, 
complimentary video for their use, with 
support from EdPlus

https://youtu.be/63SreloIuUs
https://youtu.be/REM9VTeJQ3s
https://youtu.be/ru6zEiSNUwk


Lindbergh Schools

SHOW and TELL: Photos

● Helped show voters who aren’t in 
buildings everyday the need we had
○ Social media, website

● Work with staff to identify areas to 
highlight
○ Submitted photos from 

teachers/staff

● Embrace the ugly!
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SHOW and TELL
Community Open Houses

LHS Open 
House

Truman 
Open House
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SHOW and TELL
Infographics

https://tinyurl.com/ykranuu8 https://tinyurl.com/58a6zhvk

● Effective way to 
address 
misinformation

● Easy for supporters to 
share on social media

● Short, simple 
messages

https://tinyurl.com/ykranuu8
https://tinyurl.com/58a6zhvk
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SHOW and TELL: Media Coverage
● Pitched story ideas to 

media outlets we’ve 
worked with previously

● Time pitches with 
preparation for election 
coverage

● Made our pitches 
appealing to reporters by 
focusing on safety and 
security
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Lindbergh Farmers Club
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